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They Giveth and They Taketh Away

We’re talking about warranties here, most of which aren’t worth the paper they’re written on. Whatever
they give you in the first paragraph, they take away in the next three. This is nothing new, as it’s always
been this way. | was writing about this subject back in the 80’s when | had a regular column in Floor
Covering News called The Claims File. And just what is it that the warranties cover? This has become
a bigger issue with vinyl flooring sold by people who don’t make it, source it from a variety of OEM man-
ufacturers, aren’t involved in quality control, have no idea what’s in it, and in some cases, could care
less. They'll just copy and paste a warranty they find and like, maybe
make a few adjustments, and then try to hang you out to dry with
what it says if the product starts reacting like jumping beans on the
floor — all on its unstable own.

These issues don’t stop with the warranties. The information on the
spec sheet and sales information often tells you one thing and the

installation instructions tell you another. They are contradictory, con- [&
fusing, entrapping and often ridiculous.

I've given you some examples here of what we’re talking about.
One flooring manufacturer warrants its Stone Core Vinyl product
to be free from manufacturing defects at a specified length of
time from the date of purchase as set forth above. That time is
never specified. What the hell does this mean! That at some
point the product can go bad and its OK?

BOX OF ATTIC STOCK OPENED REVEALING DAMAGE TO
CORNERS OF FLOORING AND PLAIN WHITE BOX

A sustainability manager at a manufacturer

stated, “There are no ‘regulatory’ standards that apply specifical-
ly to rigid core, however, there are industry standards that are
applicable such as ASTM F3261, Standard Specification for Re-
silient Flooring in Modular Format with Rigid Polymeric Core.
This standard provides the standard specification for rigid core
such as wear layer thickness, light stability and dimension stabil-
ity.” This manager stated that manufacturer of the flooring has
developed its own internal standards that exceed those of ASTM
requirements to ensure high quality products.
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They went on to say, “As this is a category that continues to innovate,
new standards are always in discussion, to consider new technolo-
gies. However, changes to existing standards typically require a quor-
um of manufacturers to agree. Currently, there are no active discus-
sions to change or adjust the current standard for rigid flooring.”

Let me inform you that there are no regulatory tests for any type of
flooring performance. Regulations only cover fire and chemical safety.
The F3261 covers performance and sets a precedent for said perfor-
mance. As for manufacturers or pseudo manufacturers setting their
own standards, we are aware of how that works. Take ASTM F2199
for example. This is the Standard Test Method for Determining Di-
mensional Stability of Resilient Floor Tile after Exposure to Heat. This
test method covers the determination of the change in linear dimen-
sions of resilient floor tile after exposure to heat. ASTM F2199 has
been conducted at 80C for the last decade but the F3261 now calls
for lowering the temperature to 70C. How is that more stringent? Or
maybe it was because the material would not pass the regular written
and approved test? So, if the product doesn’t comply, let’s adjust the
test to make it fit. Not the first time this has happened. This is why
you don't let the fox guard the henhouse.

It is also a faux pas that a “quorum of manufacturers has to agree”. It
should state a quorum of ASTM committee members. So, it’s only the
manufacturers that get to set their own standards and not industry ex-
perts with the manufacturers? That’s kind of lopsided.

Note that LVT and LVP products have no truly applicable ASTM
standards — ASTM F-1700 (SVT) and F-1066 (VCT) are often quoted
claiming these products conform to these standards but manufactur-
ers have adopted these standards because they are all that exists for
testing vinyl tile products.

So much of this is a game, but we know how to play it, and we’re real-
ly, really, good at it. We are not the guys you want sitting on the other
side of the table. Our team is amazingly intelligent in every flooring
category, from concrete to carpet, including testing, and we oversee
every test and evaluate any material sent into us, after the testing, to
re-evaluate it because it can and will change and most often does.
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As the industry evolves and new products are brought
to the marketplace, such as vinyl floor tile and plank
with a magnesium oxide core (MgO), an industry
spokesman said that waiting to see how a product per-
forms over time is crucial. What does that mean?
That the flooring contractor or installer is the guinea pig
and if there’s a problem, they’ll blame you first? This
would conform to the Shoot, Ready, Aim principle of
product performance and testing — what it actually
does in the field by the test subjects who install the
products - that would be you, the flooring contractor,
general contractor and also the architect, specifier or
other commercial flooring entity - to see if it actually
works. This is nothing new in the flooring industry as
we’ve often had products sold this way.

One of the most famous, and most successful, but
problematic, was Stainmaster. Pure marketing genius,
but an initial pain in the patoot for the flooring manufac-
turers. Two reasons stand out. There was so much ef-
fluent being dumped into the water handling system of
Dalton that the industry was almost shut down by the
EPA as a result, and carpet products were turning yel-
low on the storage racks at the mills before they were
shipped. A boom and fiasco both to the carpet indus-
try. On top of that advertising on TV showed a kid in a
high chair drop a piece of chocolate cake that jumped
back into his plate. This gave the impression to the
consuming public that the carpet would reject anything
dropped on it — it didn’t. In addition, the powers that be
behind this technology, all of whom were highly alpha-
betically credentialed, came up with the idea that Wisk,
the laundry pre-soak, was a great way to spot clean
the carpet. What it did was leave a heavy residue that
attracted soil and turned the carpet black. Back then |
was working with these guys on this issue and was
astounded they came up with this idea for cleaning.

I’m an idiot by comparison but knew this was a fiasco.
One house we went to look at because the carpet had
turned black from soil, the consumer had used 7 bot-
tles of Wisk to try and get the carpet clean. If there
was ever a fire at this house all the firemen would have
to do was soak the carpet and the suds would have
enveloped the entire space putting out the fire. This is
a tip for you, take everything with a grain of salt, trust
but verify and don’t believe everything you read or
hear, much of it is Bullshit. A technical term | use fre-
quently.
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**You can see in the pictures on page 1 that the
installed product clearly exhibits lifting and pla-
nar instability. However the ASTM F3261 lab
test results indicate no issues with the prod-
uct. In this case you have to believe what you
see and not what you read. The testing is done
according to the ASTM protocol but reveals
none of the clearly apparent issues of the

installed product.

TEST METHOD CONDUCTED

15023999 Standard Specflication for Resiient Flooring in Modular
Format with Rigid Polymeric Core Modified Per ASTM F3261
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Here’s a couple of interesting responses to claims we’ve worked on lately. | love this stuff. They get so
creative. Ignorantly so, but it keeps us fascinated.

A response to a claim on a rubber flooring product from the manufacturer:

“When environmental conditions are not controlled during construction, the flooring is allowed to contract
and expand while construction traffic and rolling loads are applied thus causing breakdown of contami-
nants under the adhesive.”

Does this make any sense to you? What does it even mean? And, by the way this product was defective
for six different reasons, none of them having to do with environmental conditions.

And another one:

“Regarding your inquiry into our Technical Services reports and testing results, we do not share the data
and information with parties outside our organization. Technical Services reports are confidential. Our
testing methods and results are made in accordance to (sic) ASTM F1700 specification and are under
copyright, therefore, we are legally unable to share those details. Further information regarding the testing
methods and tolerances may be obtained from ASTM directly.” Copyright? Really? A copyright has to
be registered and it does not mean it can’t be shared, it just can’t be copied without the authors permis-
sion. Test methods employed and results are not copyrighted. The test methods are what they are, and
the results are as well. What’s to copyright? What is true is that the ASTM methods are copyrighted and
cannot be freely shared, but you can buy them. However, the test results from the tests conducted are
not copyrighted and can be freely shared.

NOTE:
This issue keeps coming up and I'm going to pound on it until, hopefully, this myth gets dispelled. Floor-
ing adhesive will not, is not supposed to, nor can it, overcome any dimensional or

planar stress in any flooring material. This would be like saying flooring adhesive can hold a
compressed coil spring in place. Not going to happen. The stress wins every time, it may take a while,
but it always wins. If anyone tells you otherwise hit them with something, maybe they’ll get the message
then.

LGM DOES NVLAP CERTIFIED LABORATORY TESTING THROUGH
PROFESSIONAL TESTING LABORATORY

Working with the flooring industries leading testing laboratory here in Dalton, GA, “The Flooring Capital of
the World” LGM offers testing on all types of flooring materials including carpet of all types, sheet vinyl,
vinyl tile, SPC and WPC vinyl tile and plank, wood, and ceramic. LGM adds the unique elements in this
process, by determining what tests should be conducted on the flooring material, by reviewing each case
with data and pictures, provided by the client, to see the concern condition. We receive the flooring ma-
terial, write up the test requests, have the test conducted, and meet with the lab. We then retrieve and re-
evaluate the tested material and write up the interpretive report, often in conjunction with the lab techni-
cians. This is another unique and objective service offered by LGM that you can’t get anywhere else from
anyone.
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Does Your Warehouse Look Like This??

Is Warehouse Space an Issue?

surplus@overstockfloorzusa.com

Kolt Privett - 770-530-4709

We prefer broadloom, carpet rems, carpet tile and LVP
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